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NEW MERCHANDISE INSPIRED BY PAINTINGS 
IN FACES OF IMPRESSIONISM AND 
THE CMA’S IMPRESSIONIST PAINTING COLLECTION 
Museum Store Tent Under Construction 

CLEVELAND — The exhibition Faces of Impressionism: Portraits from American 
Collections, opening at the Cleveland Museum of Art (CMA) May 28, has inspired the most 
extensive product development effort in the CMA’s history. Drawing on a product staff that 
has doubled since the record-breaking sales of the 1997 Faberge in America exhibition, 
CMA will offer hundreds of new items for all ages in its own stores and through other 
museums and bricks-and-mortar and .com retailers. 

A 2,400-square-foot tent outside the main entrance will be designed to provide the 
easiest access to CMA’s new offerings, with a counter of five cash registers for streamlined, 
speedy transactions. This first-ever outdoor store replaces CMA’s usual lobby store for 
special exhibition-related merchandise, thereby relieving congestion during times when 
Faces of Impressionism is especially well-attended. 

Says manager of new markets [or use current/old title manager of product 
development?] Emily S. Rosen: “A few of our visitors’ perennial favorites were selected by 
the organizers of this very popular exhibition to be included in it. For the past nine months 
we have really focused on three of those portraits and selected several other especially well- 
liked Impressionist paintings in our galleries, like Monet’s Water Lilies , to plan the 
reproductions — or interpretations — in this largest variety of new CMA merchandise ever.” 

The museum has commissioned its first doll for this show: Based on Renoir’s seated 
portrait of the nine-year-old girl Romaine Lacaux, who has gazed serenely at CMA visitors 
since the 1940s, she will be 12" tall, and will be imported by Merry Makers, based in 
California ($18). Also for the young — as though to remind us that Impressionists did not 
paint only in the spring and summertime — will be CMA’s first snowdome, based on 
Monet’s painting of his beloved wife through French doors, La Capeline rouge (The Red 
Cape, Camille Monet in the Snow) ($9). 

Hand-blown glass ornaments, bowls, perfume bottles, suncatchers, and jewelry have 
been inspired by works in CMA’s Impressionist collection. Glassblower Ian MacDonald 



[sp?] of Providence, RI, is making his first decorative objects and vessels for CMA in a 
limited edition just for this exhibition [right?] (price range?). Cleveland-area artist Christine 
Stover is making glass beaded jewelry ranging in price from $22 earrings to a $154 necklace. 
“Wrap-wire” glass jewelry by [who?] ranges from $30 to $130 [$165?]. Local textile artist 
Susan Skove has similarly been inspired by Impressionist paintings in creating unique hand- 
painted silk scarves by ($60 and $90). 

Many of the new items inspired by Water Lilies mark CMA’s first co-development of 
products with the national retail chain, The Museum Company (with a store on The Avenue 
at Tower City in downtown Cleveland). They include hand-painted glassware, umbrellas, 
scarves, beach towels, and tote bags. 

The “paper program,” as Rosen puts it, is plentiful, including ten new posters ($12), 
nine “mini prints” (1 1 x 14", $5), and 1 6 new postcards ($.75). Additional clothing and 
accessories for everyone range from ties to T-shirts, and from magnets to mousepads. 
Housewares include table linens, cutting boards, mugs and plates. 

The exhibition’s 168-page catalogue, co-published by The Baltimore Museum of Art 
and Rizzoli International, will be available for $40 (hardback) or $29.95 (paperback). A 
selection of some [how many?] additional titles will be on hand as well. 

Product developer Diana Borcz is overseeing the floor planning of the store tent and 
merchandising of the new CMA Impressionist products and selected groups of themed 
products from other suppliers, such as the “Provence” comer, devoted to cooking ingredients 
and kitchenwares in bright blue, white, and yellow. 

As Rosen says, “We haven’t ignored the other museums’ loans to the Faces of 
Impressionism show by any means — you’ll see Caillebotte’s boaters, and the show’s 
signature image of a girl sewing, everywhere, for example — and we’ll sell some great 
merchandise created by other museums and manufacturers, but we’ve really used this 
exhibition as a first opportunity to create a store around CMA’s extraordinary paintings.” 

The exhibition store will be open for the extended exhibition hours. Much of the 
merchandise will also be available at the Beachwood Place mall store and the Cleveland 
Hopkins airport store. 

* * * 

Faces of Impressionism is a time-ticketed exhibition. Tickets go on sale to the public May 2, 
2000. Advance purchase of tickets is strongly recommended. Tickets can be purchased in 
person at the museum’s ticket center, by phone at (216) 421-7350 or 1-888-CMA-0033, or on 



the Web at www.clevelandart.org . Ticket prices are $8 Tuesday-Friday and $10 Saturday 
and Sunday, with discounts for students, seniors, and groups; free for children under age six. 

Special expanded exhibition hours are Tuesday & Sunday 10 a.m. to 6 p.m., 
Wednesday, Thursday, Friday, and Saturday 10 a.m. to 9 p.m 

CMA members are admitted to Faces of Impressionism free, but need admission 
tickets; memberships are $40 for individuals and $55 for families with discounts for students 
and seniors as well as higher level memberships with additional benefits. Members get a 
15% discount in CMA’s stores. 

Museum admission is free. Hours for the rest of the museum: Tuesdays-Sundays 10 
a.m. to 5 p.m., Wednesdays & Fridays until 9 p.m. The museum is closed on Mondays, 
except for this Memorial Day holiday (May 29), when Faces of Impressionism will be open, 
Faces of Impressionism is organized and circulated by The Baltimore Museum of 
Art. The Cleveland showing is sponsored by MBNA America. Promotional support is 
provided by The Plain Dealer , Soft Rock 102.1, AM850 WRMR, and WKYC Channel 3. 



